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The growth of online shopping is impressive. The presence of social media platforms accelerates the 
way companies connect directly with consumers. In other words, consumers use internet as 
shopping channel instead of physically walk into the traditional brick-and-mortar retail stores. 
Nowadays, majority of the young people are associated with technologies and digital media. Online 
shopping has become a significant part of their lifestyle. The objective of this study concerns to 
understand the demography and perceptions towards online shopping orientation of young 
Malaysian in Kelantan. Therefore, a sample of 101 young shoppers in Kota Bharu, Kelantan were 
asked for input and descriptive analysis was done to examine factors shaping their online shopping 
preference. Based on the result, the study highlighted three significant findings. Perceived ease of 
use, perceived usefulness and past online shopping experience are the key factors which influence 
online shopping orientation for young shoppers. Consequently, the finding is important for business 
developers to form their e-marketing strategies in creating a highly convenient e-store platform to 
fit the changing needs of young shoppers’ lifestyles towards online shopping experience especially 
in Kelantan. 
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Introduction 
Electronic commerce (e-commerce) has helped businesses and individuals to buy and sell products 
by providing cheaper and wider distribution channels using internet. With the advent of online 
shopping in Malaysia in this era of globalization, physical access to crowded stores are replaced with 
just a few clicks away i.e. online shopping. Online shopping refers to electronic businesses that 
allows consumers to bargain items or services from the merchant through web. E-commerce also 
known as internet traded, refers to the purchase and sale of merchandise or services using the 
internet and can also be described as any type of business transaction facilitated through the 
internet. E- commerce can give huge economic advantages for sellers and purchasers because of 
data and technology accessibility, new online services, access to different markets, lower transaction 
 
